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态产品价值的绿色金融产品服务创新；七是加强生态

技术创新应用，包括生态系统保护、恢复和可持续管

理技术及生态产品开发技术，提高生态产品的溢价能

力；八是加强生态产品开发经营及管理人才培养，尤

其是生态建设、产业开发、绿色金融等交叉背景的人

才培养。

4.2 培育壮大生态产品消费需求

壮大生态产品消费基础的核心是在终端消费需求

为导向的生态产品基础上，协同推进全社会形成绿色

生活方式和绿色消费模式，带动全社会对生态产品的

消费需求。一是构建生态产品政府采购优先机制，综

合考量生态产品质量、产品产地等因素，确定优先采

购的生态产品名录，建立完善的采购平台，规范采购

流程、竞价机制和采购标准，不断加强对政府采购行

为的监督和约束，完善政府采购供应商诚信体系建

设。二是着力培育绿色消费理念、规范消费行为，激

励引导居民践行绿色消费，勤俭节约、绿色低碳、文

明健康的生活方式和消费模式，加强生态产品的宣传

推广和推介，提升生态产品的社会关注度，在全社会

厚植绿色消费的社会风尚。三是构建生态产品品牌培

育管理体系，扶持形成一大批类似“丽水山耕”“丽水

山居”“丽水山泉”“赣抚农品”“武夷山水”等特色鲜明

的生态产品区域公用品牌，提升生态增值溢价。

4.3 建立健全生态产品交易体系

健全生态产品交易体系的关键在于通过搭建多元

化的交易平台和精准化的生态产品供需对接机制，不

断降低生态产品交易成本，从而推进更多优质生态产

品以便捷的渠道和方式开展交易。一是建立生态产品

质量追溯机制，健全生态产品交易流通全过程监督体

系，完善生态产品信用制度和统一的生态产品标准、

认证和标识体系，推进区块链等溯源新技术的应用

推广，实现生态产品信息可查询、质量可追溯、责任

可追查，解决生态产品信息不对称、促进产品交易的

信任基础。二是丰富公共性生态产品的交易渠道，强

化相关顶层设计，完善相关交易机制，扩大市场交易

量，通过政府管控或设定限额的形式，创造权益交易

的供给和需求，开展绿化增量责任指标交易、清水增

量责任指标、碳排放权、碳汇权益、排污权、用能

权、水权等各类生态资源权益交易。三是建设生态产

品交易中心，定期举办生态产品推介博览会，组织开

展生态产品线上云交易、云招商，推进生态产品供给

方与需求方、资源方与投资方高效对接。

4.4 不断完善产业利益分配体系

产业利益和产品价值分配体系的关键在于建立生

态产品保护者受益、使用者付费、破坏者赔偿的利益

导向机制，真正实现“让保护修复生态环境获得合理

回报，让破坏生态环境付出相应代价”，实现生态产

品第四产业的可持续发展。一是建立生态产品价值考

核机制，让地方充分认识生态系统同样是价值主体，

也是经济价值分配主体。二是构建自然资源有偿使用

制度和生态补偿制度，充分反映市场供求状况、资源

稀缺程度、生态环境损害成本，让原住民从保护生态

环境、保障优质生态产品供给中受益，让提供生态产

品的地区和提供农业产品、工业产品、服务产品的地

区同步发展。三是保障参与生态产品经营开发的村民

利益，鼓励将生态环境保护修复与生态产品经营开发

权益挂钩，建立生态建设反哺机制，确保生态产品开

发经营实现的经济收益要按一定的比例反哺村民，反

哺生态保护—恢复—建设，从而确保村民获益的同时

实现生态系统服务保值增值。
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A Framework Research of Theory and Its Practice of the Fourth Industry 
of Ecological Products

WANG Jinnan1,2, WANG Zhikai1, LIU Guihuan1*, MA Guoxia1, WANG Xiahui1, ZHAO Yunhao1,2, CHENG Liang1, WEN Yihui1,  
YU Fang1, YANG Wu2

(1. Joint Laboratory of Ecological Products and Natural Capital, Chinese Academy of Environmental Planning, Beijing 100012, 
China; 2. College of Environment and Resources, Zhejiang University, Hangzhou 310058, China)

Abstract: Establishing and improving the value realization mechanism of ecological products is a key measure to practice Xi Jinping's 
thoughts on ecological civilization. With the deepening of the transformational exploration practice of ‘Green is Gold’, new industries 
and new models formed around the supply and realization of ecological products are emerging. The ecological product industry is 
expected to become a new driving force for high-quality economic development and a new model for the construction of ecological 
civilization. Based on the theory and practice of realizing the value of ecological products, this paper put forward the concept of the 
fourth industry of ecological products and its connotation characteristics, analyzes the formation mechanism and the components 
of the fourth industry of ecological products. Combined with the value realization path of ecological products of different market 
attributes, the fourth industry form of ecological products is combed, its industrial scope is defined, the index system for measuring 
the development of the fourth industry of ecological products is designed, and the policy guarantee of promoting the fourth industry 
of ecological products is put forward from the dimensions of supply, consumption, trading and benefit distribution. According to the 
research, the development of the fourth industry of ecological products in China has a good foundation and prospect. It should be 
guided by Xi Jinping’s thoughts of ecological civilization to speed up the improvement of the value realization mechanism of ecological 
products, so that the development of the fourth industry of ecological products becomes a sunrise green industry in the new period of 
China. 
Keywords: ecological products; value realization; the fourth industry; development framework; ecological product indicators


